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Why Where

Are we doing it? Are we going?

When

Will it be done?



Where are we going?

Best technologies
Harmonious with our infrastructure (“cloud first”)
Best price

Support the Mission
Consistent with the Strategic Plan

Become more efficient
...and more effective
(innovative, transformative)



Strategic Plan and Mission

Our Vision
To be recognized as the college of choice.

Our Mission

The mission of the college is to provide a learning environment that prepares students for success in
a global economy by offering higher education pathways, workforce opportunities and civic
engagement experiences.

Strategic Priorities and Strategies

+  Student Access

+  Student Success

+  Technology

+ Demand-driven programs

»  Enrollment

+ Communications/Marketing
» Talent

»  Stewardship

+ Partnerships

https:/lwwuw.tcc.fl.edu/College/ Pages/ Strategic-Plan-and-Mission.aspx



444 Applevard Drive
Talahassee, Flonda 31304-2095

B50.201.6200 | wwewtcc fledy *  Support technology needs and initiatives at all campus sites and locations. {Strategic
/ﬁ Priorities: Technology, Student Success}
/ *  Replace and/or upgrade the simulation management and capture system at the Ghazvini
S 1 Center for Healthcare Education. {Strategic Priorities: Technology, Student Success}
* Explore andior implement enhanced network security access controls (such as two-factor

June 23, 2014 authentication, Identity Management tools, etc.). {Strategic Priorities: Technology,
. Student Success}
MEMORANDUM +  Continue to merge the various units of Information Technology organizationally as
well as physically. {Strategic Priovity: Technolo
TO: Jim Murdaugh, President physically. {Strategs 1y T
FROM: Bret Ingerman, Vice President for Information Technology

‘While the above list is not exhaustive, it does present a clear plan for IT for the upcoming year, T
ook forward to discussing this in more detail with you.

SUBJECT: Information Technology Plan for FY 2014-15

As we begin a new fiscal year, [ wanted to outline for you the Information Technology Plan for
the upcoming year.

= Replace and/or upgrade the College's ERP system and related systems (including CRM,
document imaging, cashiering and other systemns that either require change due to ERP
conversion or whose change in conjunction with the ERP conversion will benefit the
College) {Strategic Priovity: Technology}

* Replace and/or upgrade the College's LMS systern (and other systems that either require
change due to LMS conversion or whose change in conjunction with the LMS
conversion will benefit the College) {Strategic Priorities: Student Success, Technology!

* Replace and/or upgrade aging networking equipment and servers. {Strategic Priority:
Technology}

* Replace and/or upgrade aging desktop computers, laptop computers, tablets, ete.
{Strategic Priovities: Technology, Stewardship}

*  Explore and/or implement a virtual desktop infrastructure (VDI) environment (hardware
and software, including application virtualization and desktop virtualization). {[Strategic
Priority: Technology}

* Explore and/or implement a secure wireless network, using modern encryption.
{Strategic Priorities; Technology, Student Success}

* Explore and/or implement a campus “one-card” solution. {Strategic Priorities:
Technology, Student Success}

* Replace and/or upgrade the technology used for the College’s public website, intranet,
and internal collaboration site (including Sharepoint), {Strategic Priovities: Technology,
Communications/Marketing, Student Success}

* Replace and/or upgrade the security systems in use at the College (including video
carneras and related systems, dispatch software, door access, ete.). {Strategic Priorities:
Technology, Student Swccess}

* Replace and/or upgrade software andfor hardware to support the work of the TCC
Foundation and the Alumni and Friends initiative. {Strategic Priorities: Technology,
Stewardship, Communications/Marketing}

https:/lwww.tce.fl.edu/Current/Helpdesk/Pages/ TechnologyPlan.aspx



What are we doing?
Why are we doing it?
WhO decides?






Y 9 WIN

M imodules



ai.' ' I

D) EMS = KbPorl-

aaaaaaaaaaaaaaaaaaaaaaaaaaaa



Software License Agreement

This Sotware License Agreement (the “Agreement’) is made sffect
(the ‘Effective Date’) by and between Inc
and ‘coporation (Licenses’)

The Company and Licenses make agresment that the following terms and condtions wil pertain 10 any Licenses
order to license use of the Company's ___ softwars, in machine readable (object code) form a5 explaned
more fully i this agreement (the “Company Software’). The Company Software and associated documentation and
supporting materials provided by the Company from time to time in ether soft copy or hard copy fom (the
“Documentation’) are refemsd to jomtly in this Agreemant as the ‘Licensed Matarials * In consideration of the sharsd
covenants contained in this Agreement, the parties agree as follows

Grantof License:

(s) License to Licensed Materials: The Company heraby agrees to Licenses a nontransferable. royalty free,
nonxclusive license (with 1o right 10 sublicense) to () set up and use the Company inside and
exclusively for the reason of a1 the place and on those compulers, perating
systems and other sysem camponents speciied in this agreement atached hereto; (i) by the number of
Namad Users and/or inquiries and for the exacting Project(s) and Database(s) as defined and explained this
agreement, (i) 1o use the Documentation inside and only in association with Licensee's authorized use of the
Company Sofware. and (w) for the penod particular in this agreement In the occasion Licen
langthen the time or get hold of licenses for more Named Users. additional Queres. or additonal Projects
Licansee shall send a wiitten request 1o the Company. The issue of any such additonal icense shall b
subjected 10 approval by the Company and payment of the approprate license fees i harmony wih
paymenttems set forth in this agresment

(b) Limitation of Rights: Licsnsss rscogaizes that Licensee’s nights in and to Licsnsed Matenals are
wxclusively as set forth in Section _ hareto and do not comprise any rights of tenwre in any of the Licensed

Licensee makes agreement that the Company owns il nght. ttle and benefits. including but not
Imited to exclusive rights. patent, operating secret and all cther logical property nights, in and to the Licensed
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decompide, undo enginesr, disassemble of ctherise settie on or attemp 1o find out source code of any aricle
code contained in the Company Saftware. Apart from as paticulary set foth herein, Licensae wil not sef
sublicense, issus, copy, Iease, fent or tandse for tmasharing any Licensed Matarial. Excopt for as st forth m
this Agreement and the ficense issued pursuant herelo may not be allocated sublicensed or othenvise
wransferred by Licenses without the easfier witten pemission of the Company Except as expressly set foth in
this agreamant, Licanses will not recive o have access to Company source code
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HOW do we buy it?



4 Steps

» Understand the need
 |dentity the vendors
» Negotiate the price

* Procure the item(s)



Understand the need

Goals, needs, desires (conversations)

Escalating costs

End of (long-term) contract

No longer works (for us)

Ovutdated technology (end of life / end of support)
Opportunistic

Mandate



Identify the vendors

RFP (Request for Proposals)

Formal, structured process

o Procurement is the goal
Good when you know exactly what you want
RFP posted online

o TCC & State Vendor Bid System (VBS)
Vendors respond to the RFP

Purchase decision based solely on RFP Score




Identity the vendors

RFP (Request for Proposals)

Ao Delta
echnologies, Inc.

1r,° .
-~ CenturyLink-
Business




Identify the vendors

RFI (Request for Information)

Formal, structured process
o Information is the goal
* No procurement from RFl

« Good when you don’t know exactly what
you want or who can provide it

« RFI posted online

o TCC & State Vendor Bid System (VBS)
 Vendors respond to the RFI
 Procurement happens by another process




Identify the vendors

RFI (Request for Information)
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COLLABORATIVE
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Deloitte



Identify the vendors

“Issues” with RFP and RFI




[dentify the vendors

“Issues” with RFP and RFI

Tallahassee Community College

Request for Proposals .
For
Network Cabling Installation and Services

RFP 2014-07

Proposals Due —June 13, 2014@ 1:45 p.m. EDST

Proposals Opening = June 13, 2014 @ 2:00 p.m. EDST

http://www.tcc.fl.edu/purchasin

Page | 1




Identify the vendors

“Issues” with RFP and RFI

Blackboard N

Tallahassee Community College

“Active Users”

1'\

canvas

Do, o4

‘ a ' TTTTTTTTTTTTT

W “Full Time Equivalents”
sgutfc i)

Mﬁdﬁm
<missigg’(Red”>




Identity the vendors

1] Office 365

R Google

- Apps for Educati



[dentify the vendors

Blackboard, N
1 Sakai
—
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Identify the vendors

Tht #bsuth

COLLEGE SYSTEM

EDUCAUSE



Identify the vendors

Gartner’s Magic Quadrant

Challengers Leaders

Gartnelg Ability to

Execute

Niche Visionaries

Completeness of Vision




Identity the vendors

Gartner

Magic Quadrant
Figure 1. Magic Quadrant for Web Conferencing
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COMPLETENESS OF VISION » As of December 2014
Source: Gartner (December 2014)




Identify the vendors

Gartner
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Alumni CRM
Analysis By: Terri-Lynn B. Thayer

Definition: Alumni CRM is defined as systems that are used by higher education institutions to engage
and serve alumni. The functionality often includes alumni directories, alumni networking, alumni contact
management and event management. This functionality may be part of an institutionwide CRM solution, an
alumni development fundraising system, an ERP suite or a stand-alone product.

Position and Adoption Speed Justification: Alumni development systems have been in place on
many campuses for years with the primary purpose to support fundraising and a secondary role to support
alumni relations. These largely back-office systems supported functions such as campaign management and
gift accounting. Alumni engagement and networking activities were supported in a variety of often
disparate systems, including printed alumni directories, alumni portals, event management systems, email
and Excel. However, emerging requirements for sophisticated communications functionality that leverages
social media, mobile technologies, digital marketing, online fundraising and analytics are being driven both
by the institutions' desire to reap additional value from the alumni community as well as appeal to alumni's
perceived value of a sustained connection to the institution and broader alumni network.

Vendors in the student enrollment CRM and student retention CRM space are now leveraging their
foundational platforms and CRM expertise to provide alumni CRM product offerings to meet these needs.
These products are positioned to support the much-hyped vision of a 360-degree view of a student.
Additionally, niche vendors are emerging with alumni CRM point solutions. Campus stakeholders are not
limited to the alumni office but also include career services, athletics, events management and continuing
education — all that have something to gain from having data about and access to the alumni community.
In fact, on many campuses, the fundraising organization typically reports satisfaction with the legacy
alumni development system, while it is this broader set of stakeholders that is most often driving the
interest in alumni CRM. Most solutions in this space rely on a cloud delivery model and offer extensive
social networking integration. The technology is still emerging today but is rapidly evolving, and as it does,
interest and adoption are growing. Alumni CRM is positioned halfway up the Peak of Inflated Expectations

Market Penetration: 1% to 5% of target audience
Maturity: Emerging

Sample Vendors: 360Alumfi; Blackbaud; (hmpus Management; Ellucian; Graduwqy; iModules
Software; Symplicity; TargetX




Gartner

Figure 1. Hype Cycle for Education, 2014
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Gartner

Figure 1. Market Clock for ERP Platform Technology, 2014
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Negotiate the price

REP

No Negotiation

(“Price” can be assigned a point value)



Negotiate the price

State Contract

e0e® < > O@™

AA Q@

SERVICE

ﬂ“f'h”ﬁﬁa gement

W serve those wha serve Flarida

www.dms.myflorida.com/business_operations/state_purchasing/vend

g

° /@

NOTIFY ME | NOTIFICATION SETTINGS | SITEMAP | CONTACTDMS | MYFLORIDAHOME

Other Programs

f ¥] in)

| Search Current Location Only

Information Technology
(IT) Consulting Services

Pricing
Contractors

Other - Special Instructions for
Executive Agency Customers

Other - Justification Form for
Staff Augmentation Purchases

How to Use this Contract (For
N tive Agency
Customers)

Contract Summary

Frequently Asked Questions

Complete Contract - Microsoft
Word

Complete Contract - PDF

Amendments and
Memorandums

Forms and Other Information

Florida Department of Management Services > Business Operations > State Purchasing > Vendor Information > State Contracts
and Agreements > State Term Contracts > Information Technology (IT) Consulting Services

<< Return

Information Technology (IT) Consulting Services

973-561-10-1
Effective Period | 09/14/2009 through 08/31/2015
Contract Type State Term Gontract
Contract
Pricin|
Information d
Contractors
Special Instructions for Executive Agency Customers ([) 38.17 KB)
Justification Form for Staff Augmentation Purchases ([=] 44.50 KB)
How to Use this Contract (For Non-Executive Agency Customers)
Contract Summary
Frequently Asked Questions
Contract Microsoft Word ([ 770.50 KB)
Documents
Amendments and dums
Forms and Other Information
Contract Corina Chiorescu
Administration (850) 921-0030
carina.chiorescu@dms.myflorida.com

Pre-negotiated




Negotiate the price
“Piggyback” Contract

eoe® < o AA @ = i . Techn s n 8 @
Send to TVBETA  Community C... Front Cover ~ Bret@Work v  Office365 Google News Maclay Weather Manuals v Amazon Router Weather Comcast Router »
Technology Refresh Program s
© ATLAS LOGIN
Future Students Current Stud Faculty & Staff Visitors & Friends | Quick Links | [search a]

Hama b Faculty & Staff b Procuremant

Navigate Procurement

Welcome
Technology Refresh Program
Supplier Information
The District Board of Trustees of Valencia College Florida, on behalf of the twenty-eight member Florida College System, has established a

Information for
Statewide College Technology Refresh Program (TRP).

Faculty & Staff

NAEP Code of Ethics The key elements of the program are equij pricing, Iting services, leasing and trade-in. This program is available to all
of Florida's public colleges, state universities, disirict school boards and State and local Government entities within the State of Florida.

Solicitations

Al public entities will individually contract with the suppliers to acquire equipment and services per the attached.

Intent to Award Sole Source
‘You may view a copy of the contracts and cther documentaticn by clicking on the links below:

Procurement Card

Food Services Dell Technology Refresh Contract
Technology Refresh Contract

g Dell Response

Contact Us

Valencia College Request for Proposals (RFP) 11/12-09 Technology Refresh Program

Notice of Recommendation to Award
Related Links

* Campus Locations

Valencia Board of Trustee's Agenda
Valencia Board of Trustee's Approval

* Courier Services

Amendment # 1 to Purchase Agreement for Equipment & Services

List of Dell Authorized Resellers

Hewlett Packard (HP) Technology Refresh Contract
Contract
HP Rasponse

Valencia College Request for Proposals (RFP)_11/12-09 Technology Refresh Program

Notice of Recommendation to Award

Valencia Board of Trustee's Agenda

Pre-negotiated



Negotiate the price

Direct Negotiation




Procure the item(s)

Non-competitive

o Sole Source
Competitive — Simple

o State Contract

o Piggyback Contract
Competitive — Inflexible
o RFP

Competitive — Flexible

o "Purchasing exemption” with
competitive pricing and negoftiation



Procure the item(s)

Sole Source

« Non-competitive

« Choice of last resort tu rnitin-@

 Only used once for IT

during past 2.5 years



Procure the item(s)

State Contract and

Piggyback Contract
Competitive and simple
Prices pre-negotiated /

Terms and conditions fixed and
non-negotiable

Perfect when you already know TTHRIT
what you want R

Used in IT whenever possible CIochs .a

lenovo



Procure the item(s)

REP

Formal, defined process

Time consuming and inflexible AR Delta
No iterative discussions or el

negotiations

Purchase decision based solely
on requirements in RFP (scores)

Used for IT when all details
known

AV,
KT

CenturyLink:

Business



Procure the item(s)
Using the “Exemption”

FDOE Rule 6A-14.0734

(2) Exceptions to the requirement to solicit competitive offers are:

(g) Information technology resources defined as all forms of
technology used to create, process, store, transmit, exchange and
use information in various forms of voice, video and data, and shall
also include the personnel costs and contracts that provide direct
information technology support consistent with each individual
college’s information technology plan.



Procure the item(s)

Using the “Exemption”

FDOE Rule 6A-14.0734-2(g)

Exempts purchases from “competitive offer”
IT “resources”

In the College’s IT plan

Why<¢
o Rapid changes in technology require nimbleness and responsiveness

o RFP process can be costly and time consuming
o Provides greater opportunity to adapt requirements as you learn more



Procure the item(s)

Using the “Exemption”

o Thisis NOT how TCC uses it
o We do identify multiple vendors for a solution

o We do obtain competitive pricing from more
than one vendor

« Then use "Exemption” to procure (place the order)

o Avoids Complexity, time, rigor, and “issues” of
RFP

o Yet provides competitive pricing to TCC
« We do not use it to Sole Source



Procure the item(s)

Using the “Exemption”

CEDARCRESTONE) ) S5 hBoRATIVE Deloitte
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Procure the item(s)

Board Approval

Over $250,000



When will it be done?



Workday Update



June, 2013
August, 2013
January, 2014

February, 2014

N\

workday.

Board Workshop on ERP
Board approval to procure Workday
Board approval to hire CedarCrestone

Workday project kickoff



workday.

HCM
FiInance

Student
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Accounting
and Finance

@

Revenue
Management

Grants
Management

T
s

TiI'I'IF Workforce Planning
Tracking and Analyti

Benefits

Human Resource
Management

Management




AVISIBILITY

TIME
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Student Admissions Curriculum

Recruiting Management
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Student
Financials

Student Academic
Records Advising

Financial Aid
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Canvas Update
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[ NN ] i . am] fal = AA @ & tec.instructure.com/courses/1 ¢] ] [l (4]
Canvas Demo Course
FALLAHASSEE COMMUNITY COLLEGE Bret Ingerman Inbox  Settings Logout  Help
Courses & Groups ~ Grades Calendar TCC Resources ~ canvas
A > Demo 101 > Modules
Demo 101 Course Status
Home
View Progress + Module @ Unpublish | 7 =00
Assignments © ch H P
00Se nome rFage
Discussions ~ Welcome to Canvasl! a3 + 0~
Grades e~ View Course Stream
ii Welcome to your Canvas demo course. This course contains demo cont... &9
People _
) @ Course Setup Checklist
Pages B Cool things... o
i " = New Announcement
Files i 00 Canvas Overview with Canvas Co-Founder, Devlin Daley [Smin] &9 ¥
Syllabus " -
Outcomes [E How To Build A Simple Canvas Course with Trainer Allison Weiss [15m... a9 i View Course Analytics
. s Ca
Quizzes ii [B Migrating Courses with Canvas Co-Founder, Devlin Daley [5min] o9 Coming Up m View Calendar
Modules a Mothing for now
Conferences
Collaborations ii Wanna learn a whole lot more? &
S e B Instructor Overview Training, Part 1 [1hr 40min] o
Chat
. B Instructor Overview Training, Part 2 [2hrs] o

Smarthinking Online
Tutoring
LINCCWEB ii « Getting Started a S o~

Settings
E) Orientation to the Course o

must view the page

E) How to be Successful in History o

must view the page

_ Goto “hitpsi/ftcc.instructure.com/courses/ 1 /wiki"
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- > CAanvas

Na? o instructure

Pricing based on FTE and not active users
Significantly more storage for course materials
No limitations on bandwidth
Support for students and faculty 24 x 7 x 365
o Chat, email, phone
Mobile client is free
Simpler to use and navigate
Many more features

All at a lower cost
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Record/Upload Media Comment o

Record Media Upload Media

Title: Rusty Lindquist : Fri Mar 22, 2013

Save

Qa = M N 1122

- o e e

Requirements

You will need:
\/v A LOS/6 Chart
\.A A Canada Air Pilot (CAP) 4: Ontario
o A Canada Air Pilot (CAP) General Pages
© A Canada Flight Supplement
o A copy of the Instrument Workbook

All of these need to be up-to-date.




Modules

Biology 101

Module 1 Cell Anatomy T T —
canvas

Module 2

Module 3

Cells are the fundamental units of life. Whether they be unicellular or multicellular life forms, all living organisms are composed of and
depend on cells to function normally. Scientists estimate that our bodies contain anywhere from 75 to 100 trillion cells. Cells do everything
from providing structure and stability to providing energy and a means of reproduction for an organism. The following 10 facts about cells
will provide you with well known and perhaps litle known tidbits of information about cells.

E Photosynthesis

Cell Anatomy

View this item
1. Cells are too small to be seen without magnification.

Research Assignment Cells range In size from 110 100 micrometers. The study of cells, also called cell biology, would not have been possible without the
inventien of the rr With the advance of today such as the Scanning Electron Microscepe and Transmission
Electran Microscope, cell biologists are able to obtain detailed images of the smallest of cell structures.

Genetics Quiz 2. There are two primary types of cells.
Eukaryotic and prokaryotic cells are the twe main types of cells, Eukaryotic cells are called so because they have a true nucleus, Animals,
plants, fungi and protists are examples of organisms that are composed of eukaryotic cells. Prokaryotes include bacteria and archaeans.
~ Module 4 . . . - §
3. Prokaryotic single-celled organisms were the earliest and most primitive forms of life on earth.
Prokaryotes can live In envirohments that would be deadly to maost other organisms. They are able to live and thrive In various extreme
habitats. Archaeans for example, live in areas such as hydrothermal vents, hot springs, swamps, wetlands, and even animal intestines.

4. There are more bacterial cells in the body than human cells.

Scientists have estimated that about 95% of all the cells in the body are bacteria. The vast majority of these microbes can be found within

the digetive tract.

5. Cells contain genetic material.

Cells cantain DNA (deoxyribanucleic acid), the genetic information necessary for directing cellular activities. DNA is a type of molecule

known as a nuclelc acid. In prokaryotic cells, the single bacterial DNA malecule Is not separated from the rest of the cell but called up in a
TN P . Lo . " . o

Courses

MY COURSES

Creative Communications

Integrated Programming

Biology 101 US History 101

Music Appreciation

Online Communication

GROUPS
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eace < [em] @ A AA @ www.edu-apps.org/incex.html ] ] [=1 I+ ]
I et = -
Edu Apps Home  Talk Tuterials Coding ~ Suggest / Submit » Login

Edu Apps

Welcome to our open collection of learning apps built on LTI™. These apps are all live and can be used in your class today!

Not familiar with LTI? Basically it's like Facebook apps or Google widgets, but interoperable between lots of edu tools. Browse this site to find tutorials, extensions and other resources.
Apps with a gray label under their configuration xmil support LTI extensions that won't work in all systems. Currently these LTI extensions are only supported by Canvas,

NOTE: This site is run by Instructure. The official IMS LT| site is available here. The tools listed on this site should work in most systems.

All Categories ]

YoullTH
YouTube

Brian Whitmer
Search publicly available YouTube
videos. A new icon will show up in your
course rich editor letting you search
‘YouTube and click to embed videos in
your course material.

" ) 10

Course

CourseSmart

CourseSmart

All Grade Levels ]

Khan Academy
Brian Whitmer
Search for and embed Khan Academy
lessons and exercise into course
material. Khan Academy focuses on
short lessons on math, science, etc.
Uses the embedded player so students
earn points for watching videos.
7

Piazza
Plazza

All Platforms s 128 Apps Shown

G

Redirect Tool
Instructure
Add links to external web resources that
show up as navigation items in course,
user or account navigation. Whatever
URL you specify is loaded within the

WordPress
Learning Apps
‘WordPress is a blogging and publishing
platform. You can use it to host student
or class blogs. This app allows for auto-
login to the WordPress platform. Links

content pane when users click the link. ‘can be added to course content, or

as course
10 Aml‘"ty May 2012 Jun Jul
O 0 A A AN S A N A LA AN LA RS S PO
Each bar represents the number of page views g E E
on that day. An orange bar indicates that some g 1*5 E *
user took an action within the course on that % 500 F II II 4 500
£ E E
- £ AL 1D 3
P 21 28 4
Assignments
100% — e e e e e e e e e e e e e e e e e e e ey e e ] 100
Each bar is an assignment. The green layer 80% - . ! . BO%
repressnts the percentage of students that 60% 60%
turned in the assignment on time. ;z: ;g:
Assignments that are fate are yellow, and 0% 0%
missing assignments are red.
Assignments
Grades

[Each bar is one assignment. The thin vertical

whisker extends from the lowest score for any 80
student in the course to the highest score. The o
thicker bar extends from the 25th percentile to o &0 E
the 75th, with the median marked. £ L
o 40 E

20F

I TR A

Assignments
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e Piloft: Fall, 2014
» |nitial use: Spring, 2015
o All courses: Fall, 2015

Faculty
Courses
Students
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a BY INSTRUCTURE

e Piloft: Fall, 2014
» |nitial use: Spring, 2015
o All courses: Fall, 2015

Canvas Pilot
Fall 2015
Faculty
Courses 16

Students 411
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BY INSTRUCTURE

e Piloft: Fall, 2014
» |nitial use: Spring, 2015
o All courses: Fall, 2015

Canvas Pilot Canvas
Fall 2015 Sprlng 2015
Faculty
Courses 16 234

Students 411 4,736
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i canvas

BY INSTRUCTURE

e Piloft: Fall, 2014
» |nitial use: Spring, 2015
o All courses: Fall, 2015

Canvas Pilot Canvas Blackboard
Fall 2015 Sprlng 2015 Sprlng 2015
Faculty
Courses 16 234 1,610

Students 411 4,736 11,820
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www.tcc.fl.edu/Pages/default.aspx

Associates Degrees, Online Education & Career Education in Tallahassee, FL | Tallahassee Community College

TCCPassport  Signin  Directory  Quick Links 4

Search this site. 2

ogram
TCCZFSU PROGRAM | TEC2FAMU PROGRAM

TCC News
TCC STEM Scholars attend research conference in San Antonio
Speakers include "Skytalk" host Derrick Pitts

Surgical tech grads impress on national certification exams
12 of 13 pass national certification exams, find employment quickly

Johnny Cupcakes founder to present lecture at TCC
Innovator Earle noted by Business Week, others

TCC to assist in its second annual MLK Day of Service
Volunteer event to benefit several community partner agencies

Fall 2015 scholarship application deadline approaching
Students must apply by Monday, February 2

INIE workshop to focus on planned fundraising gifts
Discussion on imperative fundra/srng components set for January 21

Healthcare employers invited to register for Spring 2015 Healthcare Job Fair

Areas of Study

By e of 8 i B ek
STUDENT | CAREER ~ PROGRAM/
. , MAJOR |

OTHER TRANSFER OPTIONS

TCC Events

Cure Your Chemistry Blues: Atoms
and Bonding

11:30 a.m. - 12:30 p.m

LB265

Anatomy and Physiology review of
chemistry.

FSU Advising @ TCC Advising Center
1:00 p.m. - 5:00 p.m.

SU228A FSU Room in the TCC
Advising Center

FSU's Lynn Helton, Mapping Coordinator,
School of Communication Science and
Disorders on campus

BSC2085L Practicum |
2:30 p.m. - 4:3
LB265

Practicum |: Review of the Cells and Skin
Tisue

port.tec.fl.edu/Pages/Default.aspx

Home

Eaglenet | Passport | Fac/Staff Portal | Directory

Welcome Bret Ingerman Faculty & Staff Portal

My Applications < | College Administration ~ | Committees & Groups - | Student Supp

Surveys

T

Teaching & Learning - | nstitutional Effectiveness = wm

Faculty & Staff Portal
Documents

Site Pages

Discussions

Lists

Faculty/Staff Portal
Announcements
College Administration
BOT Agenda Workspace
Executive Committee

Committees & Groups
Academic Planning
Administrative
Effectiveness
Classified Staff

Faculty & Staff Portal Hot Links

Educational Technology Classified Staff Steering Committee
Employee Excellence

Faculty Senate Faculty Senate

Institutional

Aoty Learning Commons/Library Reservations Site

Other Gommitines & Safety & Security Committee Portal

Teams

Resource Development Student Affairs/One Stop Center FAQs
Safety & Security

Strategic Enroliment Success Analysis by Instructor
Management

Strategic Forum Workshops and Events Registration
Student Success

Workforce Development

Student Support

Academic Advising




Microsoft®

SharePoint 2010



TCC Website

« “Public” web site:
o ldentify software (CMS): Now
o Select software: Spring - Summer 2015
o ldentity design firms: Summer — Fall 2015
o New web site:




TCC Website

e “Internal” web site:

eise Enterprise Hive

« Evaluation: Now
« Deployment:  Summer - Fall 2015



iModules Update
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Constituent engagement management
platform for higher education

]
=] = <

e

Website & Content
Management Data Management Online Giving

(=] ™ wl

Event Management Email Marketing Social Networking
Integration

=y

Web & Mobile Custom
Design
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ogin  campus info

“MSI_ afumni

contactus  membership  alumniassociation  caveer development  umsl edu

f¥in

NNECT ~ ENGAGE ~ GIVE ~

The UMSL Alumni Association makes a difference by promat
welfare of the university and serving its present and fi

Lorem ipst

adipiscing elit. Curabitur ac

LEARN MORE

About Us

Slide Title Goes Here

lor sit amet, cor

Vestibulum ante ipsum primis

Why Give

Where to Give

o N

SupportStudents b

e Scholarship support empowers
iton Mile

and exceed expectations. Find out
how you can inspire success and
transform a ife.

LEARN MORE

STAY CONNECTED TOUO

& MakeaGitor
Pay Your Pledge

(2 Undate Your info

@ share Your Duck story

Support Faculty >

Top-notch facuity define an elte

university. Find out how faculty
support secures UO's ability to
retain and recruit pre-eminent
educators and researchers.

LEARN MORE

@ Explore Your Passion
(Fund Catalog)

£ Resister for an Event

W Become a Volunteer

How to Give

Facility Support

UPCOMING EVENTS
MAR 25 / Sed placerat fau

APRO8/ Integer consects

JUN25/ Nullam ac ante &
tortor sagittis se

AUG 31/ Lorem Ipsum dol

CONTACT FOUNDATION

LOGIN | REGISTER | HELP

MAKE A GIFT

O UNDATI O Nl

ABOUT ALUMNI GET INVOLVED EVENTS

IMAGE 1 TITLE AWESOME EVENT

Lorem ipsum dolor sit amet. iaculis morbi sif et tortor

NEWS

agn & fermentum interdurr

Cras in risus eu diam m
lacs sptent tact u

ABOUT ALUMNI GET INVOLVED EVENTS

CONTACT ALUMNI

NEWS

MMUNLTY O Held
SCHOLARSHIPS GIVING

GIVE TO FOUNDATION
ALUMNI

SCHOLARSHIPS

EVENTS

SCHOLARSHIPS GIVING

GIVE 10 FOUNBATION

ALUMM

SCHOLARSHIPS
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WILKES UNIVERSITY

ACHIEVING

CAMPAIGN NEWSLETTER TITLE

SPOTLIGHT

HAWK HILL ONLINE October zo11

The Newsletter for Alumni,

arents and Friends

nwho have sha
jong networking and esucational

Sairt Josepn's will celebra

o inspited
parunities witn
men can be imlved

Read more sheunited

FEATURED EVENTS IMNI NEWS

ALUMNI

Head

Lorem ipsu

1 minim ve
ullameo labe

ut aliguip ex ea o
irure dolor
illm eu

mmodo consequat, Du

prehenderit in volupta
iot nulla pariatur,

STORY ONE TITLE STORY TWO TITLE STORY THREE TITLE

HNORING Headline
Bruax Dursxesavir ‘69

Lorem ipsum dolor i

FRIDAY, OCTOBER 14 | REGISTER ONLINE

Mussago from the President: ¢
Friday, October 14, 2011 "Our path Is an exciting one Through the incididunt ut labore et
530 p . Reception unprecedentad outpounng of generosity dolore m;
7.30 p.m. Dinner and Dancing during our $152 million camgaign, wa are enim ad minim veniam, quis

s0l2 13 achieve more for our students than

The Saimt Josaph's Unersay Alumni we ever imagined.* Read more
Agsocialion Imdtas you 10 Join fellow @lumnl
1 nonoring Brian Dupemeaut 59 with the
Shield of Loyola atits 3t st Anaual Alumni
Gala The eventwill also feature the -
presentation of the Rev. Joseph 5. Hogan, MORE HEADLINES:

5.4 and Ignatius Awards Kelly 50, Sanford 97 1o Receivs 2011

Ha3an and Ignasys Awards

Eour New Trustsss Join SJU Soard

quat. Duis o
oluptate velit esse cillum

Learn M

Title for video goes here

MORE FEATURED EVENTS:
Mawktoberfes! Forum Presenter Appaars on ( 3
AUG 08: Online Registration Now Oper: “Colben Report o I
Hawklobarfast 2011 .
Aurmes Tum Qutto Soar 3! the Shore fduwhatsnew@fdu.edu
OCT 14: No Pisce Use Home for Alumn) = e =

Calabrading Reunin 2

OCT 15 Hisehdotiertest Forurm Presenter
Appears on“Colbén Repat” SJU UNIVERSITY NEWS

OCT 15: Kristin's Krusade Runiialk,
Octover 15

Fairleigh Dickinson University

FOUEDU GLOBALEDUCATIONEDU MYFOUNET FDUMAGAZINE US
Védkes University Mest South Sires kes-Barre, PA 18766 WILKES
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A special message
from the ETSU National
Alumni Association.

@ LOYQLA :

RAMBLER ¥ CLUB

ay, Mar

Game firr 3

Event Name

‘ednesday

Rambler Clut

Rambler

Thank you for your support, ##First Name# #.

1 per conubia

rat justo UPCOMING EVENTS

Article Title

Event Title Goes Here

STy

Event Title Goes Here

1Fyou wish 10 smsubscribe from #5 group's maling et cick nere

THE AUSTIN TEAM

2 Tunisia
)

Emall Tunisia

aewE
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giving

“arnegie Mellon University

Make a Gift

20 in B £ v | overo |

Gift Options
Donation Amount *

Is this a new gift, or a payment on an existing pledge?

Designation Options *
) Give to CMU's greatest need
(Carnegie Mellon Fund)
*) Give to student scholarships
(General Scholarship Fund)
") Your gift. Your choice.
(Sefect one or more designations)

Comments

you selected 'Other;' please ins

te where you would like us to direct your gift)

Gift Frequency *

© Single Payment
Make your annual gift in a single payment today. @

Multi-Payment
Divide your gift into several payments. @

Recurring
Renew your gift on an ongoing basis. @

Is this gift an honorary or memorial gift?

If this is an honorary or memorial aift, please tell us who this qift should recoanize.

Garnegic Mellon University Online Gommunity - Make a Gitt

it
Existing Pledg

aspx?sic

eue O @ 4 AA @ secuebimodl

UAlbany Alumni Online Community - Giving to UAibany (test)

UALBANY FUND

Ivesting in students

Thank you for making the decision to support students, programs
and initiatives at the University at Albany. We are grateful for
your generosity!

Making an oniine gift to The University at Albany Foundation is completely confidential and secure. Pisase
complate the following gift form and chick submit below. All feds marked with an asterisk(*) are reuired.

YOUR GIFT

ﬁ FIRST NAME

LAST NAME
UALBANY CLASS YEAR
PREFERRED EMAIL

1 WOULD LIKE TO MAKE A DONATION OF
s

s this 2 new gif, or contribution toward an exiting pledge?
NewGift  »
Existing Plecge
| WOULD LIKE TO SUPPORT -
Where the need is greatest
Student Scholarship Fund
Universiy Libraries
Great Dane Athatics
A speciic school or program (cick to view more options)

COMMENTS.

T

&
Q
(-]

Giving | Alumni Association | Uriversty Home

Register Now | Login | Logout | Support

® [in] ) AA @

securelb.imodules.com/s/1153/index.aspx7sid=1153&gid=1&pgid

3
=
©

ipp) Alumni Association -
MISSISSIPPI COLLEGE OIN  GIVE  CONTACT | Search
ASSOCIATION
ABOUT NEWS AND EVENTS MEMBERSHIP GET INVOLVED CHAPTERS

GIVE ONLINE

Active Membership

Online Directory

Alumni Events

Gift Information

Step 1: Select an amount to give.

Finish
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* Design sessions: Now
 |nitial release: Spring, 2015
* Full deployment: Summer, 2015



Where are we going?

Best technologies
Harmonious with our infrastructure (“cloud first”)
Best price

Support the Mission
Consistent with the Strategic Plan

Become more efficient
...and more effective
(innovative, transformative)



Questions?



Thank you!



